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FREQUENCY 8X	

RATES
EFFECTIVE JAN 2012

RATE BASE 200,000

READER FACTS

•	 53%/47% Male/Female

•	 50 Average Age

•	 $153,074 Median Household 
Income

•	 $951,301 Median Value of 
Household Accounts

•	 82.4% Own a Valid 
Passport

CONTACT INFO

For more information, 
contact your Regional 
Director or 

Kerry Neujahr, Publisher
407-571-4898
kerry.neujahr@bonniercorp.com

2012 PRINT AD RATE CARD

2012 Print Advertising Rates

FOUR COLOR 1x 4x 8x

Spread $55,190 $52,425 $49,670

Full Page $30,660 $29,125 $27,595

2/3 Page $24,540 $23,310 $22,085

1/2 Page $19,165 $18,205 $17,245

1/3 Page $13,780 $13,095 $12,400

COVERS 1x 4x 8x

2nd $37,560 $35,680 $33,805

3rd $33,725 $32,040 $30,355

4th $41,695 $39,610 $37,525

Bleed 15% - -

MARKETPLACE 1x 4x 8x

1/3 Page $8,540 $8,115 $7,685

1/6 Page $5,340 $5,070 $4,805

VACATION RENTALS 1x 4x 8x

1/3 Page $5,510 $5,240 $4,960

1/6 Page $3,640 $3,460 $3,275

ISSUE THEME SPACE CLOSE MATERIALS DUE ON SALE ON IPAD ON  
NOOK/ZINIO

Jan/Feb Resort Issue 11/8/11 11/11/11 1/3/12 12/24/11 1/3/12

March Cruise Issue 12/13/11 12/16/11 2/14/12 2/4/12 2/14/12

Apr/May Next Best: See Them Before Anyone Else 1/31/12 2/3/12 3/27/12 3/17/12 3/27/12

June Islands That Extend Your Life 3/20/12 3/23/12 5/15/12 5/5/12 5/15/12

Jul/Aug Best Islands To Live On 5/1/12 5/4/12 6/26/12 6/16/12 6/26/12

Sep/Oct Greatest Island Foods 6/25/12 6/28/12 8/21/12 8/11/12 8/21/12

November Caribbean Special Issue 7/31/12 8/3/12 10/2/12 9/22/12 10/2/12

December Wish List 9/21/12 9/25/12 11/13/12 11/3/12 11/13/12

ISSUE THEMES & CLOSING DATES

*Schedules and themes are subject to change.
Sources: 2011 Ipsos Mendlesohn 
Affluent Survey; Heads of Household 
HHI $100K+; ABC Audit Statement, 
April 2011
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2012 PRINT ADVERTISING TERMS + CONDITIONS

1. Rates on this card are effective until superceded and are stated in U.S. Dollars. 

2. Submission of advertising for publication constitutes acceptance of these terms by Advertiser and Agency. No conditions other than those set forth on this rate card 
and the insertion order shall be binding on the Publisher unless specifically agreed to in writing by the Publisher. 

3. All advertisements and their content are subject to Publisher’s approval. Publisher reserves the right to reject or cancel any advertisement, insertion order, space 
reservation or position commitment at any time. Publisher shall not be liable for any costs or damages if for any reason Publisher fails to publish an advertisement, or 
for errors in key number or advertiser index. 

4. Conditions, other than rates, are subject to change by Publisher without notice. Rates are subject to change upon notice from the Publisher. Cancellation of any 
space reservation by the Advertiser or its Agency for any reason other than a change in rates will result in an adjustment of the rate (shortage) based on past and 
subsequent insertions to reflect actual space used at the earned frequency or volume rate. Advertiser and Agency agree to pay for incomplete contracts at the shortage 
rate. 

5. Cancellation or changes in orders may not be made by the Advertiser or its Agency after the closing date. Advertisements not received by closing date will not be 
entitled to approval or revision by Advertiser or its Agency. Publisher is not responsible for loss or damage of any advertising materials. 

6. Positioning of advertisements is at the discretion of the Publisher except where request for a specific position is granted, in writing, by the Publisher. 

7. Publisher is not liable for delays in delivery, or non-delivery, in the event of an Act of God, action by any governmental or quasi-governmental entity, fire, flood, 
insurrection, riot, explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption of any kind, work slow down, or any 
condition beyond the control of Publisher affecting production or delivery in any manner. 

8. Advertiser and its Agency shall be jointly and severally liable for monies due and payable to Publisher for advertising ordered and published. Should collection 
efforts become necessary, Advertiser and its Agency agree to pay attorney fees, expenses, and costs incurred in connection with collection of all monies due. 

9. Advertiser and its Agency warrant that they are properly authorized to publish the entire contents and subject matter of all advertising submitted for publication. 
Advertiser and its Agency agree to indemnify and hold Publisher harmless from and against any loss, expense or other liability resulting from any claims or suits 
for misappropriation, libel, violation of rights of privacy, plagiarism, copyright infringement and any other claims or suits that may arise out of the publication of 
such advertisement. When advertisements containing the names, likenesses and/or testimonials of living persons are submitted for publication, the order or request 
for the publication thereof constitutes a warranty by the Advertiser and its Agency that they have obtained written consent of the use of the name, likeness and/or 
testimonial of each and every living person which is contained therein.

10. Until credit is approved, Advertisements are run on a prepaid basis only. After approval, credit terms are Net 30 days.

2012 PRINT TERMS  & CONDITIONS


