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FOUR-COLOR 1x 4x 6x

Spread $20,900 $16,720 $12,540

Full Page	 $11,000 $8,800 $6,600

2/3 Page $8,365 $6,690 $5,020

1/2 Page $6,600 $5,280 $3,960

1/3 Page	 $4,945 $3,955 $2,965

1/6 Page $2,755 $2,205 $1,655

Covers 1x 4x 6x

2nd Cover $13,200 $10,560 $7,920

3rd Cover $12,100 $9,680 $7,260

4th Cover $13,750 $11,000 $8,250

Marketplace 1x 4x 6x

1/3 Page $3,460 $2,770 $2,075

1/6 Page	 $1,930 $1,545 $1,160

Real Estate Spotlight 1x 4x 6x

Full Page $5,100 $4,500 $3,900

1. Rates on this card are effective until superceded and are stated in U.S. Dollars. 2. Submission of advertising for publication constitutes acceptance of these terms by Advertiser and Agency. No conditions other than those set forth on this rate card and the insertion order shall be binding on the Publisher 
unless specifically agreed to in writing by the Publisher. 3. All advertisements and their content are subject to Publisher’s approval. Publisher reserves the right to reject or cancel any advertisement, insertion order, space reservation or position commitment at any time. Publisher shall not be liable 
for any costs or damages if for any reason Publisher fails to publish an advertisement, or for errors in key number or advertiser index. 4. Conditions, other than rates, are subject to change by Publisher without notice. Rates are subject to change upon notice from the Publisher. Cancellation of any 
space reservation by the Advertiser or its Agency for any reason other than a change in rates will result in an adjustment of the rate (shortage) based on past and subsequent insertions to reflect actual space used at the earned frequency or volume rate. Advertiser and Agency agree to pay for 
incomplete contracts at the shortage rate. 5. Cancellation or changes in orders may not be made by the Advertiser or its Agency after the closing date. Advertisements not received by closing date will not be entitled to approval or revision by Advertiser or its Agency. Publisher is not responsible 
for loss or damage of any advertising materials. 6. Positioning of advertisements is at the discretion of the Publisher except where request for a specific position is granted, in writing, by the Publisher. 7. Publisher is not liable for delays in delivery, or non-delivery, in the event of an Act of God, action 
by any governmental or quasi-governmental entity, fire, flood, insurrection, riot, explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption of any kind, work slow down, or any condition beyond the control of Publisher affecting production or 
delivery in any manner. 8. Advertiser and its Agency shall be jointly and severally liable for monies due and payable to Publisher for advertising ordered and published. Should collection efforts become necessary, Advertiser and its Agency agree to pay attorney fees, expenses, and costs incurred 
in connection with collection of all monies due. 9. Advertiser and its Agency warrant that they are properly authorized to publish the entire contents and subject matter of all advertising submitted for publication. Advertiser and its Agency agree to indemnify and hold Publisher harmless from 
and against any loss, expense or other liability resulting from any claims or suits for misappropriation, libel, violation of rights of privacy, plagiarism, copyright infringement and any other claims or suits that may arise out of the publication of such advertisement. When advertisements containing 
the names, likenesses and/or testimonials of living persons are submitted for publication, the order or request for the publication thereof constitutes a warranty by the Advertiser and its Agency that they have obtained written consent of the use of the name, likeness and/or testimonial of each 
and every living person which is contained therein. 10. Until credit is approved, Advertisements are run on a prepaid basis only. After approval, credit terms are Net 30 days.

Frequency  6x	
RateS Effective JAN/FEB 2012
Rate Base 100,000

Reader facts
•	 42%/58% Male/Female

•	 52 Average Age

•	 88% Attended College or 
Higher

•	 $144,800 Average Household 
Income

•	 $825,100 Average Net Worth

•	 3.7 Average Number of Trips 
to Florida Each Year

•	 $2,928 Amount Spent on Last 
Trip to Florida

•	 7 Days Average Length of Last 
Trip to Florida

2012 rate card

Print DisplaY Rates (Gross)

Space Close Dates

floridatravellife.com + 2012 rate card

Kelley Davis, Publisher
407.571.4855 | kelley.davis@bonniercorp.com

Michelle Vejar, Regional Director
954.306.6145 | michelle.vejar@bonniercorp.com
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sIssue		T  heme				S    pace Close 	 On Sale	
JAN/FEB 		  52 Weekend Getaways		   11/11/11 		  1/3/12

Mar/Apr 		 Adventure Travel			    1/17/12 		  3/6/12

May/Jun		  Florida Roadtrip Guide			   3/20/12 		  5/8/12

Jul/Aug		  The Beach Issue			    5/22/12 		  7/10/12

Sep/oct 		  The Best Of Issue			    7/17/12 		  9/4/12

Nov/Dec 		 Best Places to Live/Play		   9/18/12 		  11/6/12
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